
Curriculum Journey

MEDIA STUDIES
Subject Vision
Our curriculum inspires and challenges learners with a variety of engaging and 
thought-provoking products. We develop analytical and creative skills that will enable 
students to become critical and intelligent consumers and producers - both inside the 
classroom and for contemporary life.

KS4:

•   Demonstrate skills of enquiry, critical thinking, 
decision-making and analysis

•   Acquire knowledge and understanding of 
a range of important media issues

•   Develop appreciation and critical understanding of the 
media and their role both historically and currently in 
society, culture and politics

•   Understand and apply specialist subject-specific 
terminology to analyse and compare media products and 
the contexts in which they are produced and consumed in 
order to make informed arguments, reach substantiated 
judgements and draw conclusions about media issues

•   Appreciate how theoretical understanding supports 
practice and practice supports theoretical understanding

•   Develop practical skills by providing opportunities for 
creative media production

Television
(Crime Drama) 

LutherY E A R

10

GCSE Exam Board: Eduqas
A Level Exam Board: Eduqas

Newspapers
(front pages) 

The Sun and The Guardian

Magazines
(front covers) 
GQ and Pride

Y E A R

11

Magazines
(front covers) 
GQ and Pride

Video Games
Fortnite

Music Videos
(contemporary) 

Taylor Swift

Online Media 
Taylor Swift

Radio
The Archers

Advertising and Marketing
Quality Street &

This Girl Can

Newspapers
(front pages and industry) 
The Sun and The Guardian

Films
(marketing industry only) 

Spectre and The Man 
with the Golden Gun

Music Videos
(contemporary)

Taylor Swift & Justin Bieber

Music Videos
(1980s-90s) 

TLC

Online Media
Taylor Swift & 
Justin BieberY E A R

12

Music Videos
Beyoncé

Advertising
Tide and WaterAid

Television
Humans

Magazines
Vogue

Newspapers
The Daily Mirror 

& The Times

Video Games
(industry and audience)

Assassin’s Creed franchise

Film Marketing
(Industry only)
Black Panther

Online Media
Zoella

Y E A R

13

NEA
(coursework)

Television
Humans &

The Returned

NEA
(coursework)

Online Media
Zoella & Attitude

Magazines
Vogue &

 The Big Issue

Advertising
Tide, Wateraid, 

& Kiss of the Vampire

Radio
Women’s 

Hour

Film Marketing
Black Panther &

I Daniel Blake

Music Videos
Beyonce & 
Vance Joy

Newspapers
The Daily Mirror & 

The Times

KS5:

•   Demonstrate skills of enquiry, critical thinking, 
decision-making and analysis

•   Demonstrate a critical approach to media issues

•   Demonstrate appreciation and critical understanding of 
the media and their role both historically and currently in 
society, culture, politics and the economy

•   Develop an understanding of the dynamic and changing 
relationships between media forms, products, media 
industries and audiences

•   Demonstrate knowledge and understanding of the global 
nature of the media

•   Apply theoretical knowledge and specialist subject 
specific terminology to analyse and compare media 
products and the contexts in which they are produced 
and consumed in order to make informed arguments, 
reach substantiated judgements and draw conclusions 
about media issues

•   Engage in critical debate about academic theories used in 
media studies

•   Appreciate how theoretical understanding supports 
practice and practice supports theoretical understanding

•   Demonstrate sophisticated practical skills by providing 
opportunities for creative media production


